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For Barbara Baisden, a day
without a mug of coffee from
Cup o’ Joe is like — well, like
not many others.

With the exception of Fridays, when
she typically travels to her practice in
Logan, the semi-retired psychologist
stops at the N. High Street shop daily
for a pick-me-up and some reading.

She is among the 83 percent of
Americans who, according to a recent
survey by the National Coffee Associ-
ation, drink joe.

And, like Baisden, many of the
others seem to have coffee-related

rituals — preferred ways to enjoy the
beverage.

“It’s always been a habit for me to
pick someplace to hang out where I
feel comfortable,” said Baisden, 66.

Her venue of choice for almost a
decade: the Cup o’ Joe in the Clinton-
ville neighborhood, just a few blocks
from her home.

Baisden is partial to the blends from
Colombia, Costa Rica or Guatemala —
to which she adds half-and-half.

She sits at a window table, opens up 
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Barbara Baisden in her element at Cup o’ Joe in Clintonville 
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Customary cups
Coffee drinkers stick to routine — 

from how they like their joe to where and when

When newsroom talk re-
cently turned to the American
Girl store opening soon at
Easton Town Center, I quickly
chimed in with my excitement.

My co-workers’ reaction to
my excitement, though, was
bemusement:

“You were a doll girl?”
They know how much I like

Star Wars. They wouldn’t be
surprised by my appreciation
for Teenage Mutant Ninja
Turtles.

I’m just not a girlie girl.
Yet, when educator Pleasant

Rowland launched the
Wisconsin-based Pleasant Co.
(now a Mattel subsidiary) and
introduced a line of historical
dolls in 1986, she wasn’t mak-
ing just any dolls.

American Girl dolls include
fully developed back stories
that give the female protago-
nists realistic traits.

In the accompanying book
series, the girls bravely face
profound issues from their
respective times, with war,
slavery as well as class divi-
sions playing major roles.

I saw the dolls as a depar-
ture from my favorite Disney
films, whose female characters
are often helpless princesses
or horrifying villains. Even my
favorite book, Peter Pan,
seemed to value mothering,
above all, as a skill for young
girls.

As a child, I was sometimes
embarrassed to be a part of
the apparently secondary
gender represented so care-
lessly in many movies, books
and video games.

Then, for Christmas one
year, I received Molly McIntire,
the World War II-era American
Girl doll.

I started reading the book
series about Molly and the
four other historical dolls
being sold at the time: Felicity
(1774), Kirsten (1854), Addy
(1864) and Samantha (1904).

I ordered a subscription to
the American Girl magazine —
which features, yes, fashion
tips but also stories on how to
be a good friend or how to run
a charitable fundraiser.

The publication even 
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Dolls she
looked up to

started 
with Molly

Mariam Jalloh vows to arrive
at Nationwide Arena just after
sunrise Tuesday for the only
One Direction concert in Ohio
on its global tour.

Never mind that her seats are
reserved and the British boy
band won’t begin playing until
almost sundown.

The 14-year-old from Black-
lick is eager to meet other
“Directioners” — devoted fol-
lowers of the band who, in lieu
of concerts or a fresh musical
release, share their passion via
Twitter, Facebook and other
social media.

The online fan community —
made up mostly of teenage
girls — has evolved into some-
thing more over time, Jalloh
said.

“At first, it was just about
getting updates from the boys,”
she said, referring to the five
members of One Direction.

“But as it grew, we’ve made
friendships and consider our-
selves one big family.”

Directioners communicate
not only about whatever band
member they consider cuter or
better at his craft but also
about themselves — everything
from their family and social
lives to school assignments.

Occasionally, they say, fellow
fans provide a shoulder to lean
on during tough times.

On Tuesday, with the “Take
Me Home” tour stopping in
Columbus, scores of the virtual
friends will meet face to face —

Social media

See Fans Page E4

COURTNEY HERGESHEIMER DISPATCH

Crazy about One Direction:
Nawzli Sharisi, 16, of Delaware

Boy band
the tie that
binds fans
By Jim Ryan
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many for the first time — be-
fore the concert.

Fans are buzzing about the
meet-up through their Twitter
accounts, although it hasn’t
been mentioned to the 12.7 mil-
lion followers of the official
band feed (@onedirection).

Nawzli Sharisi, an online
acquaintance of Jalloh’s with
tickets to the show, plans to go
to a fan-organized gathering at
the arena’s back gates on Tues-
day afternoon.

She discovered One Direc-
tion on YouTube in 2011 and
was drawn to its rock-inspired
sound and empowering lyrics.

“You never really expected
just one song to make you feel
so special in three minutes,
really,” said Sharisi, 16, of
Delaware. “That’s so enjoyable.
They say things that guys never
really say in their music — that
you’re beautiful. A girl always
dreams of that.”

She likes how the camara-
derie among Directioners

allows followers to express
their devotion without fear of
being judged as “one of those
band people.”

Fourteen-year-old Hannah
Tuck, a Berea resident who will
attend the concert, has already
met some of her fellow Direc-
tioners.

The comfort level she had
developed with other fans
prompted her to invite about
20 Directioners to her
Cleveland-area home last
spring for a screening of a One
Direction tour DVD.

Her mother, Ramona,
acknowledged feeling appre-
hensive about the idea, given
the ever-present risk of preda-
tors posing as friends online.

“She met them on Twitter,
and, you know, every day
they’re talking of the danger of
that,” said Mrs. Tuck, 43.

Yet the screening, she said,
went off without a hitch.

Directioners are hardly alone
in their desire to link up with
other fans.

People who share a passion
for a high-profile person or
group often go online seeking a

sense of friendship and com-
munity, said Matthew
Donahue, a Bowling Green
State University lecturer on
popular culture.

“There’s an opportunity for
folks to connect and have a
bond through this sort of

thing,” he said — “maybe using
the technology tools as the
introduction to each other and
then kind of take that further,
back and forth.”

With the One Direction con-
cert nearing, anticipation is
building among Directioners.

“Everyone’s nervous about
it,” Sharisi said.

“We’re probably not going to
know each other’s names, but
we’re going to know each
other’s Twitters.”

jryan@dispatch.com
@Jimryan015

Fans
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COURTESY OF KELLY RYAN 

Seventeen-year-old fan Kelly Ryan of Bay Village, Ohio — whose cardboard cutouts of One
Direction members keep her close to the British band at all times

Perhaps the success of direc-
tor Sofia Coppola in depicting
the characters of The Bling Ring
lies in her affluent upbringing. 

The movie, to open on Fri-
day, tells the story of a real-life
gang of reality-TV-addled teen-
agers who, one burgled celeb-
rity residence at a time, became
a criminal organization respon-
sible for the theft of millions of
dollars worth of designer
dresses, expensive watches and
— almost — Paris Hilton’s dog.

The story seemed a natural
fit for Coppola: Few directors of
this era have been more at ease
amid the outlandish, brightly
colored wilds of youth culture.
And the celebrity-obsessed Los
Angeles of The Bling Ring was a
world that Coppola — daughter
of director Francis Ford
Coppola and a consummate
insider in her own right —
knew particularly well.

Coppola, newly returned
from the Cannes Film Festival
in France — where The Bling
Ring received positive reviews
— shrugged off the notion that
she has anything in common
with the flashbulb-popping,
swag-hoarding vision of Holly-
wood she depicts in her film. 

“I think people think I grew
up around that or something,”
she added. “To me, Al Pacino
and Paris Hilton are different —
you know what I mean?”

Still, The Bling Ring — based
on a 2010 Vanity Fair article by
Nancy Jo Sales — is a movie
that abounds in rich conflu-

ences — some intended, others
inadvertent.

Reality and fiction rub until
they generate sparks. The
characters in the film hunger
for luxury brands, some of
which, such as Louis Vuitton or
Marc Jacobs, Coppola has
designed or modeled for. 

The cast includes Emma
Watson as Nicki, an aspiring
model and actress who sports
an aggressive Valley-girl accent
and who, when caught, blithely
expresses a desire to “lead a
huge charity organization.” 

Sales recently expanded her
original article into a book, The
Bling Ring: How a Gang of

Fame-Obsessed Teens Ripped
Off Hollywood and Shocked the
World, and she also served as
the basis for a minor character
in the film: a journalist to
whom various characters relate
their hopes, dreams or crimes. 

Amid all the noise, accusa-
tions and counteraccusations is
a film that, like Coppola’s
efforts in Marie Antoinette and
Somewhere, casts a deadpan
and even euphoric eye on the
mores of conspicuous wealth
and those who aspire to it. The
film is a riot of beautiful clothes
and young women driving
around in oversize luxury
vehicles. 

Coppola’s louche teenagers
occupy a land of sunglasses
and Starbucks, vision boards
and Uggs.

“I wanted to show a slice of
that world,” Coppola said. “But
I tried to not be judgmental
and leave it open for the audi-
ence to decide how they feel
about all that.”

Both Coppola and Sales said
that managing the line between
the outlaw romance of their
story and the cautionary-tale
aspect of it has been tricky.

“I get tweets like that,” Sales
said — “like ‘I’m reading your
book, and I want to be in The
Bling Ring.’”

Movies

Public obsession with celebrities
explored in tale of teen burglars
By Zach Baron
NEW YORK TIMES NEWS SERVICE

MATT SAYLES INVISION

Sofia Coppola, whose latest film follows a group of fame-driven teens who raid the homes of stars

Superman lands on top
Man of Steel leapt over

box-office expectations in a
single weekend, with the
biggest June opening since
Toy Story 3 in 2010.

Estimated ticket sales for
Friday through yesterday at
U.S. and Canadian theaters,
according to Hollywood.
com:

1. Man of Steel, $113 mil-
lion

2. This Is the End,
$20.5 million

3. Now You See Me,
$10.3 million

4. Fast & Furious 6,
$9.4 million

5. The Purge, $8.2 million

Guitar ace to visit
Artyom Dervoed, a virtu-

oso Russian guitarist, will
perform on Saturday in the
Huntington Recital Hall at
Capital University in Bexley.

He has performed world-
wide on both acoustic and
electric guitars.

Tickets for the 8 p.m.
show cost $15 and $20, or
free for Capital students.
Call 614-561-9204 or visit
www.columbusguitar
society.org.

Opera finally deciphered
Hidden for two centuries,

concealed notes of a
historic opera have been
revealed by the SLAC
National Accelerator Lab-
oratory at Stanford (Calif.)
University.

The closing score of the
French masterpiece Medee
(1797) — smudged with
charcoal — was illuminated
by powerful X-ray lighting
and transmitted to com-
puter screens.

— From staff
and wire reports
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